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What you should notice is that the price is “free,” but that is because these are “lim-
ited” versions of the software. If you want more features, you have to pay. Particularly 
noteworthy is that the “free” version of SurveyMonkey limits you to 10 questions and 
does not offer data exporting. You need the “Gold” plan (or higher) for that, which 
costs $300 annually (June 12, 2016; https://www.surveymonkey.com/pricing/?ut_
source=header).

If we compare the two most widely known survey software programs (SurveyMonkey 
and Qualtrics), we learn the following (see Figures 5.12 and 5.13):

For SurveyMonkey, if you want randomization (the ability to randomize questions, 
pages, or conditions across participants), which would be an important tool for research, 
you need the $300 annual “Gold” package.

Many researchers view Qualtrics as more powerful than SurveyMonkey. For Qual-
trics, the “free account” is really a trial version because once you have 100 responses, you 
need to upgrade to a paid account (see Figure 5.13). For some student research projects, 
100 responses may be more than sufficient.

FIGURE 5.11  Comparison of Features of Three Software Survey Tools

Source: © 2016 Qualtrics.

General Overview Survey Gizmo Survey Monkey Question Pro

Number of Surveys Unlimited Unlimited Unlimited

Number of Questions Unlimited 10 12

Number of Responses 50/Month 100/Survey 100/Survey

Multipage Surveys Yes Yes Yes

Account Users   1   1   1

Question Types   8 15 15

Graphic Survey Templates 37 15 18

Real-Time Reporting Yes Yes Yes

Data Exporting Yes No No

Price Free Free Free


